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 What is an Enterprise Zone?

The Utah Enterprise Zone Program was established in 1988. An enterprise zone comprises an 
area identified by local elected and economic development officials and designated by the 
state. Under the program, certain types of businesses locating to, or expanding in a designated 
zone may claim state income tax credits provided in the law.

Any city or county in the state of Utah may be eligible for enterprise zone designation. 
Application for designation must be made by a city with 20,000 or less population located in 
a county with 70,000 or less population, or an Indian Tribe for tribal lands. Applications will 
be reviewed and approved on the basis of economic development need, its quality, and other 
considerations based on a variety of economic distress factors.  Some of these may include:

- Pervasiveness of poverty, unemployment, and general distress in the proposed zone.   
- Extent of chronic abandonment, deterioration, or reduction in value of commercial 
property in the proposed zone.
- Potential for new investment and economic development in the proposed zone.
- Applicant’s proposed use of other state and federal development funds or programs to  
increase probability of new investment and development occurring in proposed zone.
- Extent projected development in the zone will provide employment to residents in the 
zone, and particularly, individuals who are unemployed or economically disadvantaged.
- The degree to which the zone applicant’s application promotes innovative solutions to 
economic development problems and demonstrates local initiative.
- Other relevant factors which the Governor’s Office of Economic Development specifies.

As of January 2016, there are 87 current Enterprise Zones in the state of Utah. 
(source for all content on this page: http://business.utah.gov/programs/incentives/enterprise-zones/)
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 Background for This Report

Rural Legislative Day (January 29, 2016), organized by The Governor’s Office of Economic 
Development Office of Rural Development (GOED RD), was the first time many rural 
organizations became aware of the intent of House Bill 31 (HB31) to, among other things, 
repeal the tax credit provided to donors that contribute to qualified rural nonprofit 
organizations. These rural organizations quickly attempted to understand why these few lines 
of the Enterprise Zone (EZ) law were being targeted for removal, and advocated fervently for 
the tax credit to remain. These nonprofits are herein referred to as the “Rural Coalition.”

In the end, HB31 passed as written, with the tax credit for donors to eligible rural organizations 
removed. The new legislation enlarged the eligible counties and municipalities to those with a 
population of 70,000 (from 50,000) for counties and 20,000 (from 15,000) for cities, and added 
in much-needed oversight by GOED RD along with certification and reporting requirements for 
businesses that seek to use the EZ tax credit. The removal of the tax credit provided to donors 
making donations to eligible nonprofit organizations worked to reverse the fiscal note on HB31 
from a negative to a positive note. This fiscal note reversal perplexed the rural organizations, 
which believed their impact to be a minor component of the entire Enterprise Zone annual cost 
($14,000,000 in 2014). The eligible rural organizations (of which there were just 18 at the end of 
2015) believed their actual eligible donations received could not be the significant, fiscal-note-
turning cost of the EZ program, as the main purpose of the program is to support investment 
by for-profit businesses.
 

 Moving Forward

Through many talks with legislators and staff at GOED, the following key issues with the 
Enterprise Zone tax credit program, under prior law, were identified:

- GOED RD was unable to determine for what purpose tax credits were being claimed;
- there was a belief that some of the 18 eligible nonprofits were not economic 
development-based and/or had little economic development impact; and
- legislators and GOED RD (along with other state agencies) were not aware of the 
extensive reporting nonprofit organizations undergo for both initial IRS-designation as a 
501(c)(3) charitable organization and the regular annual reporting by organizations to 
grantors, constituents, and governmental agencies

In response to these identified issues, the Rural Coalition has met and worked closely with 
GOED RD, legislators, and the Utah Nonprofits Association (UNA) to come to the table with 
a proposal for moving forward with new legislation that will re-instate the tax credit for 
donations made to eligible rural organizations.
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 The Rural Coalition

The Rural Coalition primarily includes the affected organizations that were previously on the 
Governor’s Rural Partnership Board’s approved list. All of the eighteen (18) organizations were 
contacted to be included in the discussions of how to move forward. Of the eighteen, the 
following twelve (12) have participated in the process as of the writing of this report:

          GRPB Approval Date
- Amazing Earthfest, Kane Co.      Nov. 2014
- Boulder Community Alliance, Garfield Co.    Nov. 2014
- Boulder Heritage Foundation, Garfield Co.    Aug. 2015
- Casino Star Theatre Foundation, Gunnison    Sep. 2013
- Duchesne County Community Development Corp., Duchesne Dec. 2012
- Entrada Institute, Torrey      Jun. 2014
- Epicenter, Green River       Nov. 2014
- Envision Escalante, Garfield Co.     May 2007
- Grand Staircase Escalante Partners, Kane & Garfield Co. Nov. 2014
- Snow College Foundation, Ephraim       Feb. 2015
- Southeast Utah Community Development Corp., Price  Sep. 2001
- Utah Dine Bikeyah, San Juan Co.     Nov. 2014

The remaining 6 organizations that have not been responsive include:

- ABC Learning Center, East Carbon     Jan. 2010
  Corporate registration expired Dec. 2014, no current solicitation permit
- Emery County Community Foundation, Castle Dale  Sep. 2000
  Corporate registration expired May 2015, no current solicitation permit
- Entrepreneurial Support, Inc., Sevier Co.    Nov. 2014
  Corporate registration current but no current solicitation permit
- Pandolabs, Park City       Nov. 2014
  Corporate registration current but no current solicitation permit 
- Panguitch Main Street, Panguitch     Nov. 2014
  Corporate registration current, unknown status on solicitation permit
- Wayne County Business Association, Torrey   May 2012
  Corporate registration and solicitation permit current, no contact information

These eligible nonprofits are grateful to the following other organizations, agencies, and 
individuals who have been helpful with research, education, and advocacy:

- Lisa Schneider, Consultant
- Utah Housing Coalition, Tara Rollins, Executive Director
- Southeast Utah Association of Local Governments, Debbie Hatt, Executive Director
- Rural Community Assistance Corporation, Carol Cohen, Regional Manager
- USDA Rural Development, Dave Conine, State Director
- Utah Nonprofits Association, Kate Rubalcava, Executive Director
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 The Unique Role of Community Organizations in     
 Rural Economic Development

In rural Utah, access to financial resources and governmental incentives is inhibited by 
the distance from state’s central focus of Salt Lake City and all-too-often by the capacity of 
the rural organizations themselves. These organizations typically operate with one-to-two 
FTE employees, if they have paid employees at all. The rural counties of Utah have a limited 
population, which lends to a limited amount of both legislative influence and funding directed 
to the small, rural communities. In places like Torrey, Gunnison, Green River, and Kanab, 
municipalities also have limited staff; rarely does a rural town have any paid economic 
development staff. Most rural counties have just one economic development staff member, 
and even then they are likely to be part-time, covering large swaths of land. For example, in 
Emery County in Southeast Utah, the economic development director has an hour-and-a-half 
drive to get from one side of the county to the other.

In rural places, nonprofit organizations can play a pivotal role in spurring economic and 
community development, working alongside municipalities and counties to fill gaps. These 
organizations lessen the burden on local governments to fulfill community needs.

Across America, just 1% of private foundation funding goes to rural places, even as Rural 
America accounts for 19% of the US population. Rural Utah, which accounts for 90% of the 
land area and 10% of the population of Utah, is similarly underfunded. The Enterprise Zone tax 
credit, as it existed, was a unique and progressive program that incentivized rural investment 
by private individuals and foundations.
(source: National Committee for Responsive Philanthropy report: Rural Philanthropy, Building Dialogue From Within, 2007 Revised Edition)

 

 Summary of Rural Organizations Affected by HB31

According to a survey completed by the Rural Coalition, the average eligible nonprofit 
organizations can be described in the following ways:

- Operate in very rural parts of Utah with an average service area population of 15,000
- Led by local residents that live and work in the communities they serve
- Annual expenses range from $2,571 to $924,706, with an average of $186,778
- Full-time equivalent (FTE) staff of 2.1 FTE per organization
- Engaged in economic development, community development, placemaking, tourism 
promotion, affordable workforce housing, and arts & culture programming
- 2061 documented annual volunteer hours contributed per organization
- Invest donations and grants received in local jobs and businesses at a rate of 66 to 75 
cents for every dollar expended
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 What’s Special About a Nonrefundable Tax Credit?

A nonrefundable state tax credit, rather than a tax deduction, provides a tax liability deduction 
on the annual state tax returns for individuals or corporations that donate to eligible 
organizations. A tax deduction, in comparison, typically is only used by wealthy donors that 
itemize their deductions. Most Utahns do not itemize deductions, instead taking the standard 
federal tax deduction. Tax credits, on the other hand, are able to be used even if one takes a 
standard deduction, effectively reducing a donor’s tax liability. As a result, some donors were 
known to double their donation amounts to the eligible rural organizations because the EZ law 
provided a 50% tax credit (up to $100,000). 

In other words, a $100 donation by a typical Utahn resulted in a $50 tax credit, regardless if 
they took the standard deduction.
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 Likely Tax Credits Claimed by Donors in 2014

The year referenced during the passage of HB31 was the 2014 tax year. The eligible nonprofits 
report the following amount of eligible donations. Meaning, these amounts are from Utahns 
or Utah businesses, but there is no way to confirm if the tax credit was claimed. It should be 
assumed less was claimed than was available.

             Eligible Donations From:
             Utah Donors    Utah Corporations

- ABC Learning Center    $0*   $0*
- Amazing Earthfest    $4,595  $5,847
- Boulder Community Alliance   
- Boulder Heritage Foundation   $0^   $0^
- Casino Star Theatre Foundation  $42,000  $0
- Duchesne County CDC    $0   $0
- Emery County Community Foundation $0*   $0* 
- Entrada Institute     $30,907  $5,000
- Entrepreneurial Support, Inc.   $0*   $0* 
- Epicenter      $1,000  $0
- Envision Escalante          
- Grand Staircase Escalante Partners  $5,000  $0
- Pandolabs      $0^   $0^
- Panguitch Main Street    $0^   $0^
- Snow College Foundation   $0^   $0^
- Southeast Utah CDC    $5,000  $12,000
- Utah Dine Bikeyah    $0^   $0^
- Wayne County Business Association  $0*   $0*  
  
        $85,502  $22,847        

    TOTAL                   $108,349

 TOTAL 2014 LIKELY-CLAIMED TAX CREDITS (at 50%) $54,175

*indicates amounts estimated based on research into corporation registration status, charitable solicitation 
permit status, and publicly-available IRS Forms 990 annual returns. All other amounts as reported by the 
organization.

^indicates the organization was not yet designated as an eligible organization, therefore reports $0.

 2014 Economic Impact

Rural organizations are especially good at spending money locally because of our heightened 
awareness of the difficulty in attracting funding to our rural communities, spending between 
66 and 75 cents per dollar on local businesses and paying local residents. Accounting for this 
and re-circulation inherent in local spending, the eighteen designated nonprofits delivered a 
combined $379,222 economic impact from the $54,175 of likely-claimed tax credits in 2014.
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 Likely Tax Credits Claimed by Donors in 2015

Due to the amendments made to Enterprise Zones by HB31, 2015 was the last tax year where 
donors could receive an EZ tax credit for donations to eligible nonprofit organizations. Just 
as with the previous chart, the following exhibits the amount of eligible donations. Meaning, 
these amounts are from Utahns or Utah businesses, but there is no way to confirm if the tax 
credit was claimed. It should be assumed less was claimed than was available.

             Eligible Donations From:
             Utah Donors    Utah Corporations

- ABC Learning Center    $0*   $0*
- Amazing Earthfest    $6,000  $7,000
- Boulder Community Alliance      
- Boulder Heritage Foundation   $4,125   $2,650
- Casino Star Theatre Foundation  $50,000  $0
- Duchesne County CDC    $0   $0
- Emery County Community Foundation $0*   $0*  
- Entrada Institute     Info pending  Info pending
- Entrepreneurial Support, Inc.   $0*   $0* 
- Epicenter      $1,520   $12,500
- Envision Escalante    
- Grand Staircase Escalante Partners 
- Pandolabs
- Panguitch Main Street
- Snow College Foundation   $170,000  $230,000
- Southeast Utah CDC
- Utah Dine Bikeyah
- Wayne County Business Association  $0*   $0*     
 
        $231,645  $252,150        

    TOTAL            $483,795

 TOTAL 2015 LIKELY-CLAIMED TAX CREDITS (at 50%) $241,898

*indicates amounts estimated based on research into corporation registration status, charitable solicitation 
permit status, and publicly-available IRS Forms 990 annual returns. All other amounts as reported by the 
organization.

 2015 Economic Impact

Accounting for local spending and the inherent re-circulation of local dollars, the eighteen 
designated nonprofits delivered a combined $1,693,283 economic impact from the $241,898 
of likely-claimed tax credits in 2015.
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 List of Proposed Documents to Include with Application

In order to assure the applicability, stability, and effectiveness of an organization seeking to 
become a designated organization, it is proposed the applicants submit the following list of 
documents and certifications for review by GOED Office of Rural Development:

1. Complete Application, as devised by GOED Office of Rural Development
2. Articles of Incorporation: to show a minimum existence of two (2) years
3. Address of Principal Office: to certify its location as within an Enterprise Zone
4. IRS Designation Letter: to certify organization’s status as a 501(c)(3) organization
5. By-Laws
6. List of Current Board Members and Affiliations
7. Letters of Support from Local Municipality and/or County Commission
8. Certification of Good Standing from Utah Division of Corporations
9. Strategic Plan that Exhibits the Next Three Years’ Plan
10. Prior Fiscal Year’s Financial Statement (CPA-prepared report or in-house Profit &    
 Loss, Statement of Functional Expenses, and Balance Sheet)
11. Current Fiscal Year’s Budget

 Metrics to Be Tracked

The following metrics will be tracked and reported annually:

By the organization:
1.  Dollars brought into the community;
2.  Number of jobs created/sustained (both within the organization itself and, if    
 applicable, within the community);
3.  Number of attendees/participants/clients served; and
4.  Number of documented volunteer hours.

By GOED RD:
1. Unemployment Rate
2. Change in transient room tax (TRT) within the Enterprise Zone

 Renewal Timeline

Organizations approved by GOED Office of Rural Development as an eligible nonprofit 
organization should maintain their designation for a time period somewhere between three to 
five years. Renewal of an organization’s eligibility requires the organization to have submitted 
in a timely manner their annual reports, have followed GOED Office of Rural Development’s 
procedures regarding certifying donations, and to have been able to explicitly show their 
economic impact. Should the Enterprise Zone wherein the eligible nonprofit corporation lies 
become expired or otherwise ineligible, the organization’s ability to offer EZ tax credits should 
similarly be revoked.
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 Proposed Eligible Organizations

Only organizations designated by the IRS as a 501(c)(3) charitable organization shall be 
a potentially eligible organization. Other 501(c) organizations [such as 501(c)(4) political 
organizations, 501(c)(6) business leagues, and 501(c)(7) social and recreation clubs] would 
not be eligible. Additionally, regardless of IRS designation status, organizations that are 
membership-based, associations, or neighborhood organizations would not be eligible. Eligible 
organizations should be active year-round or nearly-year-round (operating eight months per 
year minimum). Organizations must be able to clearly exhibit their value to the community 
or communities they serve, with acknowledgment of their role by the local municipality and/or 
county commission via a letter of support.

Proposed Eligible Activities

The following list of activities seeks to define the broad term of “community and economic 
development” (as was written in the prior legislation and included again in the proposed new 
legislation). An organization seeking designation should be engaged in many of the activities 
listed below (3-4 minimum). An organization that is only able to “check one box” would not be 
eligible, as that would not indicate a scale of community and economic development that truly 
impacts a rural community.

(1) Economic & Community Development via Placemaking
  (a) Community planning, community beautification, downtown revitalization
  (b) Business training and education
  (c) Tourism marketing, community branding
  (d) Development of convention/meeting spaces
  (e) Trail planning and building
  (f) Year-round arts and culture programming
  (g) Year-round events (Exclusion: Single-annual-event organizations are excluded.)
  (h) Outdoor recreation and land stewardship/restoration/protection/education 
(2) Higher Education

(a) Targeted scholarships for vocational/technical training applicable to the local area (via 
perhaps the local AOG’s defined industry focus[es]) (Exclusions: Building funds for higher education 
institutions are excluded.)

(3) Housing 
  (a) Workforce housing
  (b) Housing for veterans, the disabled, and/or the elderly

Note: Housing may have an extra layer added for the activities to be applicable for the tax
credit, such as being permitted only in 4, 5, 6-class counties.

A Note on “Placemaking”

Placemaking is a term to describe strategic community development that results in vibrant 
communities that better attract tourists, businesses, and new residents. The National 
Endowment for the Arts describes placemaking as, “In creative placemaking, partners from 
public, private, non-profit, and community sectors strategically shape the physical and social 
character of a neighborhood, town, city, or region around arts and cultural activities. Creative 
placemaking animates public and private spaces, rejuvenates structures and streetscapes,  



A Note on “Placemaking,” continued

improves local business viability and public safety, and brings diverse people together to 
celebrate, inspire, and be inspired.” 

Links to more information from: 
The Federal Reserve     http://tinyurl.com/gljz388
The National Endowment for the Arts  http://tinyurl.com/h7lug2x
The National Governor’s Association   http://tinyurl.com/hz92yex

 

 Draft Legislation

63N-2-214 Non-profit tax credit
(1)The Governor’s Office of Economic Development Office of Rural Development (“the Office”) 
shall certify a business entity or individual investor for a tax credit described in this section.  
(2) A business entity or individual investor may receive a tax credit of 50% of the value of a 
cash contribution to an Eligible Nonprofit Corporation, except that the credit claimed may not 
exceed $100,000.

(a) A business entity or individual investor may only receive the aforementioned tax credit: 
(i) pursuant to the process outlined in 63N-2-213 for all Enterprise Zone tax credit 
recipients; and
(ii) only after the office verifies with the Eligible Nonprofit Corporation the contribution 
amount claimed by the business entity or individual investor is correct.

(3) To be an Eligible Nonprofit Corporation a nonprofit corporation must: 
(a) be exempt from federal income taxation under Section 501(c)(3), Internal Revenue 
Code;
(b) have bylaws that expressly state the nonprofit corporation’s purpose and core mission 
are centered on economic and community development;
 (c) be designated as an Eligible Nonprofit Corporation by the Office as described in 
Subsection (4); 
(d) be located within an active Enterprise Zone as described in 63N-2-204; 
(e) have existed for a minimum of two (2) years; and
(f) provide the Office with an annual report as described in Subsection (6) no later than 
January 31st regarding the previous calendar year’s activity.  

(4) To be designated as an Eligible Nonprofit Corporation by the Office a nonprofit corporation 
must: 

(a) Submit a written proposal to the Office describing the nonprofit corporation’s overall 
mission and purpose including:

(i) several detailed examples of projects and outcomes that have benefited a local 
community’s economic or community development goals including:

(A) the economic impact to the community; 
(B) the budget or final cost of each project; and
(C) the need the project fulfilled for the local community.

(ii) a copy of the nonprofit corporation’s bylaws;
(iii) a map showing which Enterprise Zone the nonprofit corporation is located in and 
which Enterprise Zone(s) it will serve;
(iv) a detailed strategic plan of projects and benefits that the nonprofit corporation
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 Draft Legislation, continued

plans to undergo and provide within the Enterprise Zone(s) it will be serving including:
(A) how the plan and prospective projects align with the local government’s 
economic and community development goals; 
(B) potential economic impacts of the plan to the Enterprise Zone(s) being served; 
and
(C) the requisite budgetary needs to accomplish the plan and each prospective 
project.

(b) submit written letters of support from the governing body of the local county or 
municipality in which the Enterprise Zone(s) being served reside; 
(c) submit any other information requested by the office or the Office.
(d) be engaged in the following types of allowable projects and activities: 

(i) business nurturing and development;
(ii) infrastructure development including outdoor recreation infrastructure 

(A) this is exclusive of any infrastructure development for any institution that receives 
other funding from the legislature for the same; 

(iii) affordable workforce housing projects, and/or housing for veterans, the disabled, or 
the elderly;  
(iv) job creation; 
(v) workforce development and training; 
(vi) arts and culture programming;
(vii) placemaking activities, including community planning, beautification, and 
revitalization;
(viii) tourism marketing and branding;
(ix) year-round or near-year-round events and cultural programming;
(x) educational programming surround land stewardship, restoration, and protection;
(xi) providing higher education scholarships for workforce development and technical 
training in key industries, as defined by the local Association of Governments; and
(xii) development of cultural and convention facilities.

(5) The Office shall conduct the review of each nonprofit corporation’s submission to 
determine if it is complete and meets the requirements as stated in this section. All completed 
submissions shall be reviewed and a determination made by the Director of the Office if the 
applicant shall be designated as an Eligible Nonprofit Corporation under this part. 
(6) The Eligible Nonprofit Corporation shall submit to the office an annual report by January 
31st for activity that occurred in the immediately preceding calendar year. The report shall 
include: 

(a) a list of all projects and activity that the Eligible Nonprofit Corporation conducted;
(b) the total amount or cost of each project or activity;
(c) the needs each project or activity fulfilled for the local community;
(d) the location of each project or activity including if the project or activity occurred in an 
Enterprise Zone and which Zone; 
(e) the economic impact of each project or activity; and 
(f) any other information requested by the Office within a reasonable amount of time. 
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Utah Rural Tax Credit Applicationddd

Utah Rural, Non-Profit Tax Credit Application
Governor’s Office of Economic Development, Office of Rural Development

This form must be completed by all applicants seeking Utah Rural, Non-Profit Tax Credit. The Office 
may, at its discretion, conduct an on-site inspection of an organization applying for the tax credit. 
Applications found not be in compliance with State rules or vary from information provided in this 
application may be denied or the amount of the tax credit may be altered. See Utah State law.

Applicant Information 
Organization’s Name:
Mailing Address (Street, PO, City, State, Zip Code):
Phone: Email Address:
Tax ID Number: Website Address:
Representative’s Name (Name, Title):

To qualify for participation, your organization must be an Eligible Nonprofit Corporation. You must 
answer “yes” to each of the following questions to qualify:
❏ Yes ❏ No Is your organization a 501(c)(3), Internal Revenue Code?
❏ Yes ❏ No Does your organization have bylaws that expressly state the nonprofit corporation’s  

purpose and core mission are centered on economic and community development?
❏ Yes ❏ No Is your organization located within an active Enterprise Zone?
❏ Yes ❏ No Has your organization existed for a minimum of two (2) years?

You must attach the following documents.
❏ Proof of 501(c)(3) status
❏ Copy of organization bylaws
❏ Proof of Enterprise Zone designation including a map showing the location and service area
❏ Copy of organization annual report

You must include a written proposal describing the nonprofit corporation’s overall mission and 
purpose including:
❏ Several detailed examples of projects and outcomes that have benefitted a local community’s 
economic or community development goals including (A) the economic impact to the community; (B) 
the budget or final cost of each project; and (C) the need the project fulfilled for the local community.
❏ A detailed strategic plan of projects and benefits that the nonprofit corporation plans to undergo 
and provide within the Enterprise Zone(s) it will be serving including: (A) how the plan and 
prospective projects align with the local government’s economic and community development goals; 
(B) potential economic impacts of the plan to the Enterprise Zone(s) being served; and (C) the 
requisite budgetary needs to accomplish the plan and each prospective project.
❏ Written letters of support from the governing body of the local county or municipality in which the 

Enterprise Zone(s) being served reside;
❏ Describe how the organization is engaged in the allowable projects and activities.

I certify that the information provided in this application and the attached documentation is correct 
and try to the best of my knowledge.

Print Name Signature Date



Form 56673 (1/2013) Human Resources  

Xerox Employee Matching Gifts Program 
  

To All Employees  

Xerox believes that the healthiest and most efficient 

solutions to social problems are pluralistic in nature--those 

receiving support from business, government, foundations 

and individuals.  This broad-based support ensures that 

non-profit institutions are not beholden to the interests of 

any one group. 

In an effort to encourage Xerox people to support non-

profit institutions of their own choice, Xerox provides 

several opportunities for employee participation.  One such 

opportunity is the Xerox Employee Matching Gifts 

Program. 

Your contributions to qualified four-year educational 

institutions, two year community colleges and junior 

colleges are matched by Xerox according to the guidelines 

described in this document.  We hope you will read it and 

consider the Matching Gift program when you make your 

charitable decisions. 

General Provisions of the Programs   

The Xerox Foundation will match employee gifts, ranging 

from a minimum of $25 to a maximum of $1,000 per 

institution each calendar year on a one-to-one basis.  The 

contribution must be to qualified four-year educational 

institutions or a two year community or junior college. 

The Foundation will match up to the maximum limit of 

$1,000 for as many institutions as the employee wishes to 

assist.  To be eligible, under the terms of this program, an 

organization must be tax-exempt as defined by the Internal 

Revenue Service of the United States Treasury Department. 

Contribution  

a. A gift must be an actual contribution made, not a 

pledge, and can be cash or securities at market value 

on the date of transfer. 

b. If securities are given, the value will be determined 

to be the last sale or published bid price on the date 

of the gift. 

Employee  

a. At the time of the contribution, the individual must 

be a qualified employee, which means a current 

employee, a director or a retired employee of Xerox 

Corporation. 

b. Spouses and domestic partners of qualified 

employees are also eligible under the terms of the 

program. 

c. For contributions to educational institutions, the 

qualified employee, spouse or domestic partner need 

not attend the school designated. 

d. Where both the qualified employee and spouse or 

domestic partner are contributing to the same 

institution, the combined total of their gifts eligible 

for matching cannot exceed $1,000. 

Educational Institutions Eligible  

a. The institution must offer a four-year or a two year 

degree, and be located in the United States or in a 

U.S. possession.  Such institutions would normally 

include universities, colleges, graduate schools and 

technical institutes which are accredited or approved 

by a nationally recognized accrediting agency. 

b. Alumni funds, foundations or associations are also 

eligible, provided they are properly certified by the 

institution with which they are affiliated and are 

recognized by the Internal Revenue Service as 

organizations to which contributions are deductible 

for Federal Income Tax purposes.  National, 

regional, state and intercollegiate associations whose 

primary goal is financial support of higher education 

(e.g., New England College Fund, Independent 

Colleges of Southern California, etc.) are also 

eligible. 

Gifts Not Qualified For Matching  

The Xerox Foundation will not match: 

 Gifts to public or private elementary and secondary 

schools. 

 Gifts to educational institutions that are not fully 

accredited. 

 Payments for tuition, books or other student fees. 

 Dues payable to national or local alumni groups. 

 Subscription fees for publications. 

 Bequests. 

 Restricted gifts such as family scholarship funds and 

athletic subsidies. 

 Libraries and museums affiliated with colleges and 

universities.  

How the Program Operates  

1. The employee should complete and sign Part A. 

2. The form along with the contribution should be 

mailed to the designated institution. 

3. An authorized official of the organization should 

complete and sign Part B thereby certifying the 

receipt and intent of the gift in accordance with the 

conditions of the program.  The form should be 

returned to: 

The Xerox Foundation 

45 Glover Avenue - 6th Floor/P.O. Box 4505 

Norwalk, Connecticut 06856-4505 

4. The Foundation will match eligible requests for 

matching gifts periodically during each calendar 

year.  Checks will be mailed to the President or 

managing director of the institution on an 

unrestricted basis. 

5. The interpretation, application and administration of 

the provisions of the matching gifts program shall be 

determined by the Board of Trustees of The Xerox 

Foundation and its decision shall be final. 

6. Questions regarding the program should be directed 

to:  President, The Xerox Foundation, 45 Glover 

Avenue, Norwalk Connecticut 06856-4505. 

7. Matching Gifts forms can be obtained through the 

Forms Management internal website in Rochester, 

The Xerox Foundation, or from your Human 

Resources office. 

 
 

Part A - Employee  

Fill out this part and mail the form along with your contribution to the named 
organization. 

            
Enclosed is my personal gift of $ Date 

      
If securities, etc. include value 

      

Name of organization 

I hereby authorize the above named organization to verify this gift and 

report it to The Xerox Foundation, Norwalk, Connecticut, for the 

purpose of qualifying for a contribution under its Matching Gifts 

Program.  I am currently employed by Xerox Corporation or a Xerox 

Company. 

      

Full name of contributor 

      

Name of employee, if spouse or domestic partner is contributor 

      

Employee # 

      

Department and/or Subsidiary 

      

Work Address 

               
City State Zip 

  

Signature Date 

Part B - To Be Filled Out by the Organization 

Fill out this part of the 

form and mail to: 

The Xerox Foundation 

45 Glover Avenue - 6th Floor/P.O. Box 4505 

Norwalk, CT  06856-4505 

I hereby verify receipt of the above-stated gift: 

 

Name of Institution 

 

President or Managing Director’s Full Name 

 

Title 

 

Address 

   
City State Zip 

  

Signature Date 

 

Title 
 

Phone No. 

 

This document must be accurate and complete. 

Please print or type.  Do not submit electronically. 

 



Vision Statement

“exploring the past, celebrating the present, 
envisioning the future”

Mission Statement

Boulder Heritage Foundation uses the arts and 
humanities to educate the public regarding the 
unique western history of Boulder, Utah as a 
means of economic growth, experience and 

a vision of the future.

History

The Boulder Heritage Foundation began in 2005 with the cre-

ation of the Boulder Heritage Festival, an event to celebrate the 

unique history and heritage of the area and to support the local 

economy in one of the lower months of tourist visitation in the 

area.  This event brings hundreds of people to Boulder over the 

two day event, fi lling the motels, restaurants, and campgrounds.  

The event is held at the Anasazi State Park and includes presen-

tations around a specifi c theme and over twenty hours of music.  

The foundation provides stipends to the musicians and presenters 

and allows a market for local food and crafts vendors. 

We also create publications around various themes which are then 

available for purchase to support our organization and to meet 

mission goals.  To support our publication creation, we have add-

ed the Cliff  Notes Writing Conference in October with faculty and 

applicants from around the United States.    

2015 Finances

Total Income: $23,176
Grants: $7,756

Donations: $6,775

Self Generated Income: $8,645

Learn more at:

www.boulderheritage.org

facebook.com/BoulderHeritageFestival/

enjoy an online visit to the Festival 

and our beautiful area at:

https://www.youtube.com/watch?v=C6_

VD59-Pfg



MISSION 

      The Casino Star Theatre Foundation, a 501c3 Arts, Culture, and 

Community Foundation, serves the residents of Gunnison Valley and 

the surrounding areas with a variety of live performances and first-run 

cinema in a fully restored historic theatre. Through educational hands-

on art experience, the Foundation transforms and animates public 

space, fosters stronger community identity and sense of place, rejuve-

nates blighted streetscapes, revitalizes economic development, and 

brings  diverse people together to celebrate, inspire, and be inspired.   

 
IMPACT 

The Casino Star Theatre Foundation has a 12 year history of providing 

educational and cultural programming, historic renovation, and public 

art projects in the community.  These combined activities contribute 

substantially to the local economy.  First, keeping entertainment dollars 

in Gunnison, increases foot traffic on Main Street, and provides part-

time employment to 14 people.  The rehabilitation of the Casino Star 

increased real estate values, filled 7 vacant properties with viable busi-

nesses and inspired more than $300,000 in improvements to Main 

Street buildings.  The Foundation has invested $1.4 million for the res-

toration of this 300 seat iconic theatre and received the 2013 Utah Her-

itage Award for Excellence in Renovation.  The Casino Star is desig-

nated as a National Treasure and is also known as the longest running 

cinema in the nation - now in our 105th year of continual operation.  

Saving this building and restoring its beauty adds great value and vi-

brancy to the community. 
 

In 2013, the Utah Heritage Foundation prepared "Profits Through 

Preservation," a report on the economic benefits of historic preserva-

tion in Utah , which included the Casino Star Theatre.  Author Bim Ol-

iver wrote of us on page 57 of part 2: “Between 2003 and 2010, gross 

sales . . . increased by nearly 25%, even as per capita income in Gun-

nison was declining.  For the two sectors for which detailed data are 

available—restaurants and miscellaneous retail—the contrast is strik-

ing:  in the six years before the theatre’s rehabilitation, sales in these 

categories increased by approximately $60,000.  In just the two years 

immediately following completion of the rehabilitation, sales in these 

two categories increased by more than $350,000.” 

 

The Concert Series, educational events, and public art projects such as 

the Sanpitch Dragon, Undersea Mural, Legacy Plaza and its Clock 

Tower are all major place-making projects and events that celebrate life 

and contribute to the vibrancy and economic development of Gunnison 

and its surrounding communities. 

78 South Main 

 Gunnison, UT  84634 



Mission  
The Entrada Institute, a 501(c)3, serves 
as an arts and educational center to 
further public understanding and 
appreciation of the arts, the natural, 
historical, and traditional cultural 
heritage of the high desert Colorado 
Plateau, and to foster community-
based economic development in 
Wayne County, Utah, and the surrounding region. 

Our mission is accomplished through educational partnerships, innovative and 
entertaining public programming, sponsorship of the 
production of new creative and scientific works, and 
investment in action and ideas that promote 
entrepreneurship and sustainable economics in rural south-
central Utah, while acknowledging the importance of 
historical Native and immigrant settlements and quality-of-life 
issues of upcoming generations. 

Impact 
The Entrada Institute has a rich twenty year history of “place 
making” through financial and volunteer investments in 
priority cultural, educational and economic development 
programming. Its annual 9 month schedule costs 
approximately $125,000 annually and is delivered through 
local contracting and more than 6,000 hours of volunteer 
time and professional services. For every dollar it spends, 
Entrada generates another $27 in spending through its 
patrons in the form of tickets, retail sales, meals, hotel 
accommodations, and gas; making its historical social return 
on investment (SROI) 1:27. According to a recent Civic 
Economics Study,  those budgetary funds and consumer 
spending rotate (5x) in the local economy before leaving, 
thereby sustaining jobs in local small businesses and 
generating critical incremental revenues and profitability.   

Entrada’s impact on the 
community will grow thanks to a 
$1.2 million capital investment in 
a new performing arts center on 
its 2.5 acre campus in Torrey. The 
new venues will enable year-
round programming, expanded 
crowd capacity, and provide 

new local jobs. It fulfills a key leadership role in conjunction with the Wayne County 
Business Association and Wayne County Economic Development by driving 
forward elements of the County’s Economic Development Plan. Wayne County 
citizen’s and the Entrada Institute, Inc. remain dedicated to building a stronger 
community for all to LIVE, WORK, AND RECREATE.

Programs 
9 months 
$125,000 

6,000 volunteer hrs 
Working board

SROI 1:27 
1 dollar = 

$27 “extra value” 
Social 

Environment 
Economic 

Our spending 
rotates 5X in 

local economy

Contact: 
http://entradainstitute.org  
info@entradainstitute.org 

/entradainstitute



We’d like to talk to you about Epicenter.

To accentuate Green River’s rural pride and pioneering spirit, 
Epicenter provides housing and business resources and promotes the arts.
 
Founded in 2009, Epicenter is a community development organization that serves the rural town of Green River, Utah. 
Our approach is locally driven, human-centric, and holistic. Our goal is to help the community use its strengths and 
assets to overcome its challenges, and we believe the community’s greatest strength is its people. Epicenter believes 
by catalyzing community discussions, listening to residents, and responding with smart, strategic, and sustainable 
commitments, we can help residents create the vibrant community they envision. 

Who We Are

Epicenter’s staff is comprised of young professionals (many of which are designers), 
transplants to this community from across the country. We are entrenched in this 
community, living and working here. In this way, we can understand the specifics of the 
people and the context to determine the best strategies for responses that build on the 
assets of the community. Epicenter strives to provide local solutions to community problems 
in three sectors: affordable housing advocacy and repair, business development, and arts 
and culture. An agile team of designers, creatives, and doers, we have a multidisciplinary 
approach to problem solving and innovation. Here, we nurture local businesses, artists, 
entrepreneurs, and ideas.

How We Are Funded

             45% Private grants

             26% Public grants

             5% Donations & fundraisers

             14% Self-generated income

             6% Misc. & rental income

             3% In-kind support

             $237,176 Total 2015 Income

Transparency initiatives: 
IRS Form 990 annual return publicly posted annually

GuideStar Exchange Silver Participant (guidestar.org)
BBB Accredited Charity (charityreports.bbb.org)

ruralandproud.com/disclosures

What We Do

•   Research, identify, and document assets and opportunities for community improvement.
•   Contribute to the regional dialogue. 
•   Finance, plan, and construct ourselves home repairs through Fix It First.
•   Execute graphic design for tourism promotion projects, local events, and local businesses.
•   Collaborate with local and regional organizations to pull resources to Green River.
•   Design and build efficient, durable, and noble single-family affordable housing.
•   Facilitate community beautification projects alongside local residents.
•   Plan recreational trails including design, fundraising, and construction management.
•   Facilitate opportunities to improve local businesses and workforce.  
•   Discern & celebrate local culture.
•   Produce place-specific artworks and small publications.
•   Host artists & designers from across the world through our Frontier Fellowship program.
 
Where We’re Going

Through local leaders working together, Green River is a destination and has retained its 
rural qualities.

Green River is socially cohesive and individuals express themselves and their heritage 
through the arts.

Green River’s historic downtown is as vibrant as its backdrop.

All substandard housing in Green River is eliminated.

Learn More
A Call To Place exhibit open through May 13 at 
the Rio Gallery in downtown SLC 

ruralandproud.org

instagram.com/ruralandproud

facebook.com/greenriverepicenter

frontierfellowship.org

This Is Green River film: vimeo.com/161476495

Recent articles:

http://tinyurl.com/hym6gcj

http://tinyurl.com/ptln3jm

http://tinyurl.com/hgowqll

http://tinyurl.com/npmob5s

HDTS: Epicenter Welcome Potluck (Photo by Bill Morrison)

http://ruralandproud.org/
http://ruralandproud.org/epicenter_projects/riverwalk/
http://designonthedottedline.org/


Snow College Foundation Mission 
Snow College Foundation is dedicated to the philanthropic support of Snow College. Founded in 1982, the 
Foundation provides support through the development of charitable contributions as well as through creating 
community awareness of and involvement in the College. The Snow College Foundation Board of Directors is a 
volunteer group of 18 community leaders and alumni who lead the initiatives and activities of the Foundation.  
 
Recently reorganized, the Snow College Foundation promotes the mission of Snow College and supports 
programs and initiatives of the College through activities, which include, but are not limited to: 

• Funding scholarships and financial assistance for students 
• Fundraising for special equipment, facilities, and learning resources 
• Fostering foundation, corporate, and community relations on behalf of Snow College 
• Encouraging community and economic development through outreach activities 
 
The Foundation supports community and economic development primarily through grant activities that support and provide 
educational and capital resources for local businesses and entrepreneurs. An example of these activities includes the Rural 
Business Outreach Program that targeted the rural communities that are geographically most remote from the established 
primary business assistance resource centers. The project’s goal was to improve economic development activity though making 
education and training programs more accessible to entrepreneurs and small business owners in the outlying communities. 
 
 
Snow College Overview 
Snow College is one of the oldest two-year colleges in the West, with two campuses (Ephraim and Richfield) in the, six-county 
region of Central Utah. Snow College’s service area, the six-county region of Juab, Millard, Piute, Sanpete, Sevier, and Wayne 
counties, is an economically depressed, rural area. Sanpete County, the location of Snow College’s Ephraim campus, has the 
state’s third-lowest per-capita income and the sixth-highest poverty rate.  
 
Snow College is recognized for academic excellence. 
Our graduates are recognized as leaders and 
achievers. Snow College is transformational for students 
who are struggling and may not be prepared succeed in 
college.		
• CNN Money ranked Snow College #6 for its high 

graduation and/or transfer rates into a four-year 
university.  

• TheBestSchools.org gave high remarks to Snow 
College not only for having the most affordable 
tuition in the state, but students ability to show 
necessary skills to enter the workforce following 
completion of their degree.  

• The Washington Monthly ranks Snow College above the rest for providing student support and an environment for students 
where they can thrive and succeed. 

The remarkable accomplishments of Snow College over the last 128 years have been achieved despite growing resource 
limitations. The College’s facilities, faculty resources, technology, infrastructure, and endowment are in need of enhancement 
and expansion. Success in accomplishing the mission of Snow College will require a greater commitment of private philanthropic 
resources to support educational needs that in turn foster local and state economic development. We hope to increase the 
portion of the philanthropic contributions to the Snow College Foundation come from business entities and individuals who may 
be inspired to increase their support of education and economic development in the local community. The College can then in 
turn be a greater driver of economic development in the central Utah region. 


